Full LLM Search Visibility
Checklist

Here's what every business needs to optimise for Al search visibility. This
checklist covers technical setup, content structure, and ongoing

monitoring.
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Technical Foundation

Your website must work flawlessly across all devices and

load quickly. Al tools deprioritise slow, broken, or mobile-
unfriendly sites.

What to check:

e Site loads in under 3 seconds on mobile p‘*

» No broken links or 404 errors | _ ®2.....c

e Mobile-responsive design

e HTTPS security enabled
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e Clean, crawlable URL structure

If your site fails these basics, Al won't trust it enough to
recommend it, regardless of content quality.



Schema & Structured Data

Schema markup is like adding labels to your content that Al can instantly understand. Think of it as
metadata that says "this is a blog post," "this is a service page," or "this section contains FAQs."

FAQPage schema Article schema

For Q&A sections (critical for Al) For blog posts and news content
@

Organisation schema LocalBusiness schema

For business information pages For service area and contact pages
Review schema Product schema

For testimonials and ratings For services or products you offer

Your web developer or SEO specialist can implement these. Tools like Google's Structured Data Testing Tool
can verify they're working correctly.

Why this matters: Schema tells Al exactly what your content is about without requiring

interpretation. It's one of the strongest trust signals you can send.




Content Clarity & Readability

Al prefers short sentences, clear headings, and direct answers. Break information into small, digestible
chunks.

Best practices:

e Use headings as questions when relevant (H2,
H3)

e Keep paragraphs to 3-4 sentences maximum

e Use bullet points and numbered lists for easy

scanning

e Write at a Grade 8-10 reading level

e Avoid jargon unless you immediately define it
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Al doesn't reward clever wordplay or complex prose. It rewards clarity.



FAQ Sections

Add a dedicated FAQ section to every service page and most blog posts. Answer questions in 1-2 simple
sentences.

01 02 03

They match the question-and- They target natural language They're easy for Al to extract
answer format Al uses queries people actually ask and cite directly

Why FAQs work for Al:

Use real customer questions. If people email or call asking the same things repeatedly, those belong in your
FAQs.



Author Bio & Trust Signals

Al wants to know your content was created by a real
person with relevant expertise. Anonymous content gets

deprioritised.
What to include:

e Full name and title

e Years of experience in the field

e Relevant qualifications or certifications

e Why this person is qualified to write about this topic

e Optional: Photo and social links

Place author bios at the top or bottom of articles, not
buried in a sidebar.



Topical Authority

Surface-level content won't cut it. Al trusts businesses that demonstrate deep expertise through detailed,

specific information.

Use real examples from
your work

Case studies, anonymised if
needed

Include data, stats, or
research findings

Back up your claims with
evidence

Cover topics
comprehensively

Not just the basics

Reference your direct
experience

"In 25 years of marketing,
we've found..."

Answer follow-up
questions

Readers might have
additional queries

This is where the "Experience" in E-E-A-T comes in. Don't just tell people what to do—show them you've

done it.




Citations & External Links

If you mention a fact, statistic, or claim, link to where it came from. This could be:

e Industry reports

e Government websites
e Academic research

e Trusted news sources

e Other authoritative sites in your field

) Why citations matter: They show Al that your claims are backed by evidence, not just opinion.

They also demonstrate you're part of a broader network of trusted sources.

Don't link to competitors, but do link to complementary authoritative content.



Media & Metadata

Every image should have descriptive alt text so Al understands what it shows. If you publish videos or
podcasts, include written summaries or full transcripts.

Optimise these elements:

. Alt text on all images
Descriptive, not keyword-stuffed

. Captions for videos

Help Al understand video content

Transcripts for podcasts or video content

Make audio searchable

Descriptive file names

Not "IMG_1234.jpg"

Meta descriptions for all pages

Clear summaries of page content

Al can't "see" images or "listen" to audio without these text-based signals.



Monitoring Al Mentions

You can't improve what you don't measure. Track whether Al tools are mentioning your business and in
what context.

Tools to use:

e Peec.ai - Tracks visibility across ChatGPT, Gemini, and Perplexity (peec.ai)

e Mention Network — Shows share-of-voice in Al mentions (mention.network)

e PromptWatch - Monitors brand mentions in Al responses (promptwatch.com)

e Mentions.so — Tracks when and where your brand appears (Mentions.so)

e Trakker.ai — Al-specific brand monitoring (Trakker.ai)

What to track:

Which Al models mention you

In what context (positive, neutral, negative)

How often competitors are mentioned

Which queries trigger your brand name

This is your early-warning system. If competitors are being cited and you're not, you know where to focus
your efforts.

Book an Al Search Audit.

Discover how visible your business is on ChatGPT and Gemini. We'll identify gaps, scan your site, and show
exactly what to update to make your website Al-ready.

Contact us to create a customised Al search strategy for your business.

R, 07 3446 5837 | /< info@sustainablemarketing.com.au
& sustainablemarketing.com.au
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